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Subject objectives

The goal of the subject is to offer students basic knowledge, conceptions and principles ( within globalization
and the interdependence of countries) of modern strategic alternatives of international business management 
( business operations and functions), as well as the intercultural and negotiation dimensions of international
management,  so as  to create  their  capabilities  to evaluate  future development  and timely making business
decisions. 

Subject outcomes

Students will be able to understand complexities of world economy on the global and regional level in the
context of  international  finances  and commerce,  to  successfully manage the companies  included in global
business, to analyze exchange rate, tax and customs expenses within MNK and export business, crediting and
export insurance, budgeting techniques, the analysis of risks, global portfolio management. 

Subject Description

Assignments: 

Тheoretical:  Modern forms of  global  international  business (Integration and globalization as  the factors  of
increased  competition  on  world  markets.  The  new  economy  and  the  increased  role  of  multinational
corporations in international business.  Classical theory limits of the international commerce. The exchange rate
and  multiexchange  action  capital  and  exchange  derivates.  Country  risks  and  international  financial  crisis.
Multinational  corporations and global  financing.  International  competition. Competition as the comparative
concept.  Crugman’s   competition critic.  OECD competition indicators.  The changes in the world economy
powers. BRIK and the EU as the new super powers and G-20 as the new world economic power. 

Practical: The analysis of practice examples, individual and group presentations of seminar papers, discussions
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Total number Courses:3х15=45 Practice:2х15=30

Teaching methods

Lectures,discussions, practical exercises

Grade  (maximum number of points 100)

Pre-exam assignments
points

Final exam points

Course activity 10 written exam -

Practice 10 oral exam 50

Test-s 20 ..........

Essay-s 10
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