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Subject objectives 

The goal is to introduce students to the important organizational and management questions connected with the
onset  of  information  and  knowledge  as  the  key  factors  in  development  and  maintenance  of  competition
company advantage, as well as the ways of knowledge management as any other company property and the
factors necessary for a systematic approach to knowledge.

Subject outcomes
Students will be enabled to acquire management  knowledge and the key concepts in that area, to understand 
purposes and goals of knowledge management in the organizational context, to learn the application of the 
relevant technology as the support to the initiatives in the area of research.

Subject Description

Assignments: 

Тheoretical: Knowledge in management theory and business. Conceptual aspect of knowledge management. 
The definition and types of knowledge. The content of knowledge management. The development of 
knowledge management. 
 The  intellectual  capital.  The  process  of  intellectual  capital.  The  process  of  knowledge  management.  The
impact  of  knowledge  management  on  the  organizational  culture.  The  study organization.  The  knowledge
strategy. The relationship of knowledge management with the new concept management. Information systems
in the function of knowledge management. 
Practical: Case study, Practical exercises
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Teaching methods

Lectures and exercises

Grade  (maximum number of points 100)

Pre-exam assignments
points

Final exam points

Course activity 10 written exam

Practice 10 oral exam 40

Test-s 20 ..........

Essay-s 20
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