Study program: Modern Business Management; Module: Business Management

Subject name: Business Ethics

Lecturer: Milica Jaks$ié¢, Ph.D. (milica.jaksic@mbs.edu.rs)

Subject status: selective

ECTS: 7

Pre-requisites: -

Subject objectives

The goal is to introduce the students to the moral questions in the business world, to assist the students to
understand social and economic environment of these questions, as well as to assist the students to understand
necessary analytical skills of moral analysis.

Subject outcomes

Students are enabled to acquire business ethics, to learn management techniques and problems solution, as well
as to recognize the sources of power and the factors that impact leadership.

Subject description

Assignments:

Theoretical: The concept of business ethics; Corporation and culture; Rules, roles and responsibilities;
Competition, games and decisions; Cooperation, rationality and coordination; The importance of morality and
conflict of interest; The concept of responsibility; Social responsibility and the organization; Social justice and
the company; The importance of work; Human rights and the international business; Pressure in the work
environment.

Practical: Practice examples, individual and group presentations of the seminar papers, discussions

Materials

Hu Llopy, P., (2003), ITocrosna emuxa, ®unnn Bumrsuh.
Jaxmh, M.,. (2013), Ilocrosna emuxa, ckpunra, MBS, Beorpan,
Fischer, C., Lovell, A., Valero-Silva, N., (2013), Business Ethics and Values, Pearson, 3. izd.

Total number | Courses:3x15=45 Practice:2x15=30

Teaching methods
The lectures are auditory supported by modern teaching tools and active student participation. Exercises
include: Consolidation, students’ exams, case studies, individual and group presentations of the seminar papers.

Grade (maximum number of points 100)

Pre-exam assignments points Final exam points
Course activity 10 written exam

Practice 10 oral exam 30
Test-s 40 ]

Essay-s 10
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